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Disclaimer

This presentationand the accompanyingslides(the & t NB & S y which ha2eYeempfepared by Vedant FashionsLimited (the & / 2 Y LJ- have beer>
preparedsolelyfor information purposesand do not constitute any offer, recommendatioror invitation to purchaseor subscribeor anysecuritiesandshallnot
form the basisor be relied on in connectionwith anycontractor bindingcommitmentwhatsoeverNo offering of securitiesof the Companywill be madeexcept
by meansof a statutory offeringdocumentcontainingdetailedinformation aboutthe Company

This Presentationhas been prepared by the Companybasedon information and data which the Companyconsidersreliable, but the Companymakesno
representationor warranty, expressor implied, whatsoever,and no relianceshallbe placedon, the truth, accuracycompletenessfairnessand reasonableness
of the contentsof this Presentation ThisPresentationmay not be all inclusiveand may not containall of the information that you may considermaterial Any
liability in respectof the contentsof, or anyomissionfrom, this Presentations expresslyexcluded

Certainmattersdiscussedn this Presentationrmay containstatementsregardingthe / 2 Y LJI nfaék€@pportunity and businesgrospectsthat are individually
and collectivelyforward-lookingstatements Suchforward-lookingstatementsare not guaranteef future performanceand are subjectto knownandunknown
risks, uncertaintiesand assumptionghat are difficult to predict Theserisksand uncertaintiesinclude, but are not limited to, the performanceof the Indian
economyand of the economiesof variousinternationalmarkets,the performanceof the industryin Indiaandworld-wide, competition,the O 2 Y LJI affikty@oi
successfullymplementits strategy,the/ 2 Y LJI fyt@éeldavelsof growth andexpansiontechnologicaimplementation,changesandadvancementsghangesn

revenue,incomeor cashflows,the/ 2 Y LJI nfaék&@referencesandits exposureto marketrisks,aswell asotherrisks The/ 2 Y LJI aftaaldesults,levelsof

activity, performanceor achievementsould differ materiallyand adverselyfrom resultsexpressedn or implied by this Presentation The Companyassumesio

obligationto update any forward-looking information containedin this Presentation Any forward-looking statementsand projectionsmade by third parties
includedin this Presentationare not adopted by the Companyand the Companyis not responsiblefor suchthird-party statementsand projections All Maps
usedin the presentationare not to scale All data, information, and mapsare provided"asis" without warranty or any representationof accuracytimelinessor

completeness
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About Vedant Fashions




Introduction to Vedant Fashions

Indian Wedding and Celebration Wear Brands

O\A
c L I R,

Headquartered in Kolkata, incorporated in

2002 by Mr. Ravi Modi, Vedant Fashions

offers Indian wedding & celebration wear
for men, women & kids

C\/Q// Q}‘fv\\@\\b

Manyavar brand is category leader in
branded Indian wedding & celebration
wear market with parindia presence*

’
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Onestop destination with wide product
portfolio for every celebratory occasion;
aspirational yet valuéor-money offering

Delivers aristocratic & seamless customer
experience via aesthetic franchiseaned
EBOs

A/ A,

[ FNBSadG O2YLI ye Ay Ly Qrnichahnél nefurk & EBAs WIBQAsL LFS
wedding & celebration wear by Revenue, & Online (own website & leading lateral e
OPBDIT& PAT*. Commands dominant commerce platforms)

position in conventionally unorganized

market
S AR D S AR D

LINBaSyO0S Ay Retal okt (HL FYRE) of ¥.79 mn sq. ft.
across India (655 EBOss 245 cities &

towns in India) and Overseas (16 EBOs in
USA, UAE, Canada, U.K. and Australia)
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wedding & celebration wear with Mohey

Largest brand by number of stores with
panIndia presence*

@@%heg

Twamev

Oiwos MelaZ

by Ganyauar

Source: *Crisil Report; As of FY20 (latest available); Note: (1) OPBDIT is Operating profit before depreciation, axt¢®dn&ludes 147 shep-shops (SIS)
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What makes VFL Special
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Aspirational Yet Value for Money

Aspirational Brand with Aristocratic & seamless customer experience
Uniform pricing across online & offline channels in India

No discounts/ enebf-season sales for Manyavar brand

Multi Decade growth Opportunity for the Category from here
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Multi -brand Product Portfolio

0 Onestop destination with wide product portfolio for men, women & kids
catering to all celebratory occasions across price points

o Low level of obsolete & dead stock

0 52 Week Design collection Model

Effective Governance Over Entire Ecosystem

Strong design capabilities with datlaiven/ Al backed decisiamaking and
demand forecasting

Techdriven unique supply chain & inventory mgmt. with Automated
Replenishment System at pin code level

Integrated secondary sales network with full visibility of products sold at our
stores

Having First mover advantage, VFL scaled up and organized highly unorganized
and fragmented category

Source: *Crisil Report; As of FY20 (latest available)
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Curated Marketing Strategy with Multi Channel Presence

o Emotional connect with thembased campaigns
0 Celebrity brand ambassadors

0 Omnichannel network with patindia presence

Industry Leading Economics

World Class Financial Matrix in apparel retail being largest company in India i
YSyQa LYRAIFLY 6SRRAYy3 g OStSoNIGAZ2Y
Asset light & franchiseled EBO distribution model with high cash conversion
ratio

Leads the peer set in terms of financial & operational metrics

Strong Corporate Governance

o0 Experienced management with rich functional expertise
0 Big 4 statutory auditor coupled with eminent Board of Directors
0 Embraces ESG & promotes CSR

Vedant Fashions Limitedo 5



Evolution Over the Years

Brand Manyavar 1st EBOin Surpassed >INR LaunchedMohey Strategic Acquisition Launchediwamevd a Sy Q &isting on Stock Launch of
. X A « . Exclusive Mohey
started operations Bhubaneshwar 1,000mn EBO 022YSyQa of Mebaz premium wear brand) Exchanges Flagship EBO:
\él:ti?redecessor revenue l(;«;.;leel?ratlon Wear KedaareCapital Crossed INR 10,080n
y invested EBO revenue & thnsq. Launch
ft. of EBO presence Celebration wear
Brand Diwas

Crossed INR 5,000n

Official Indian Wear in EBO revenue Official Sponsor of 2 IPL Celebration Wear Launch of
Incorporated Vedant 1st International Partner of 3 IPL teams Partner in Femina ExclusiveA )
Fashions Pvt. Ltd. store in Dubai (UAE) teams 1st Store in USA Miss India 2021 ¢Cgl YSO 9. hQa
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Highlights/ Our Strengths

Key Investment




Key Investment Highlights/ Our Strengths

@ Large & growing Indian wedding & @ Market leader in Indian celebration

o . assetlight brand play along with
: : wear market with diversified brand . _
celebration wear market driven by an . seamless purchase experience; no
portfolio across value spectrum for

increased spending on such wear : . end of season sales/ discounts for
% entire family % %

Manyavarbrand
@ Attractive marketing initiatives of @ Widespread pasndia multichannel @ Technologybased supply chain

creating connections through ‘ presence through EBO network with network with strong processes in ‘

emotions scalable franchisee model j place j
@ @ @ Strong growth trajectory with

Experienced & professional Experienced Board of Directors aided . . :
industry leading margins, return ‘

Unique business model combining

leadership team by professional partners

% ‘ é ‘ metrics & healthy cash generation ;

Vedant Fashions Limitedo 8



Diversified Brand Portfolio Catering to Aspirations of Entire Family

Brands Target Group = Price Spectrum Distribution Product Portfolio Key Attributes
S Men: Kurta, Indewestern, Sherwani, o Category leadem branded Indian wedding & celebration
Y @@‘A PRpy v 1999 Men, Boys Mid - Premium EBOs, MBOs, LFS, - jacket, accessories, Jodhpuri wear market with gpan-India presencé
ch‘ E-commerce Kids:Kurta set, jacket set, Indeestern,
accessories o No end of season sales or discourfts Manyavar brand

o0 Largest brand by number of storewith panindia

\ ° ;Z?ee;‘ga LINE2SyOS T20daAy3d 62YSyQa L
S | » . wear* ) )
m@@ﬂ% 2015 Women Mid - Premium Eo?nonieg;ci 8 2|§$J0p o Benefitfroma | y el gl NDa f S Il&parhdisk A LJ
0 Salwar Suit EB0 footprint
o AR 3\ o Celebrity brand ambassador & campaigns fike&/l 6 ! | L
CFARFFNI T dzY ¢l A@FIFNE YR da
aSyQa 22YSyQa

o Kurta set Saree .
Upscaleconsumer experience

® ~ .
Iwa mev 2019 aSys 22YSyQaPremium E R I he i O Sherwan L"?‘henga 0 Crosssell premium offeringto Manyavar customers
commerce 0 Indo-western Skirt Top . .
Priced betweerManyavar & luxury boutique brands

0 Suit Gown
0 Accessories Accessories
o Unique Sustainable offerings for Gen Z
. Value to Mid MBOs, E o} La_rge blend of product designs\atlue/ mid premium
(b)ﬂb 202 Men Premium commerce 0 Kurta RS
by Wangyavar 0 Aims to cater td-estive and Celebrations wear segmeatt
PAN India level

Men: Kurta, Indewestern, Sherwani,

Jacket, Suit, Accessories o South India focused regional brarelfong presence in AP

2017 Men, Women, Kids W Prer_mum to 9. hQa Women:Lehenga, Saree, Sufturti Cslangana . ; . .
Premium L . 0 Onestop shopfor ethnic celebration need of entire family
Kids:Lehenga, Gown, Frock, Kurta, Suit, | ! .
ACCOsSONas Rich heritagebrand with strong legacy

{2dNDSY / NA&AE WSLERNIT F! & 2F C,un O6fFGSad F@FAfl alpSpapT BHHSY Nd vR WHISYR | @a lgy &l @HNNISRI NS R n LIS BIdZiA By & GOI dAINBRS 68 4 4 2 NILB
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Our Growth Strategy




Our Growth Strategy

0 7N N N N

£ oo 3 ’ ¢ 3 ’ £ ¢ 3 ’ ¢ £ 3 ’ s/ g9 3
\ONGY/p) O\, £ ON,. /0 O\, /0 ON, A0V
N Z. N\ . NI/ N Z. W/
ISeas, oo, JLrdniSenl, LoriSons  LSBOnSeds
Retail Expansion within Up-selling and cross Enhancement of brand Significant potential and Disciplined approach
and outside India ° selling initiatives . appeal through targeted .  space for growth of our . towards acquisitions
marketing initiatives emerging brands

Vedant Fashions Limitedo 11
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Q2 and H1 FY26 Key

Highlights, Update and
Financial Performance




Company Key Performance Highlights

ADuring Q2 FY26, Retail Sales(i.e, Sale of our Customers)grew by +4.6% ascomparedo Q2 FY25, whereasn H1

FY26retail salesgrew by +13.8% comparedo H1 FY25;

ADuringH1 FY26,C 0 mp a $5S&grew by +8.2% ascomparedo H1 FY25;

ADuring H1 FY26, Companyreportedgrowthin Revenuefrom operationsby +7.2% ascomparedo H1 FY25;

A Companycontinuedo reportindustry-leadingGross Margin % of 65.2 % in Q2 FY26 and66.1% in H1 FY26;

Vedant Fashions Limitedo 13



Wide Pan-India Reach and Presence including International Markets

671

9. hQa ! NBFf PWF (D amdinare el & | |
(Including 38K area of Intl. W élr;towdlng SRR I .4 ‘ [ ;

Stores in 5 Countries) | Ii /A
AT

257 ‘ 7 : ‘; ~ L, e

Cities and towns globallyincluding 12 International cities)

Net Rollout (Q2 FY26)

e

Not e: 1.* Global EBOOG6s Afineseh ogprsd (cSd uSnt; IEMBAIO6uU dhirreg esntceep i n 1 AJSA, DAEeCamadat U.ko and Austr@liat i es i n 5 Count\fedaesFastiions Limitedo 14
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Key Financial Highlights

Q2 FY26 YoY Analysis

Revenue from Operations

Gross Profit 1 & Gross Margin

EBITDA? & EBITDA Margin

MarginsA 67.9% 65.2% MarginsA 45.4% 42.9%
‘_‘% 7 500
- 0
2,679 2,632 29—
’ ) 1,820 1’716 1,217 1,129
vH C, QHwH C, QHC vH C, QuwH C, QHC vH C, QHwH C, QHC
H1 FY26 YoY Analysis
Revenue from Operations Gross Profit 1 & Gross Margin EBITDA? & EBITDA Margin
MarginsA 67.8% 66.1% MarginsA 46.5% 43.0%
| | I -0.9%
5,078 S 3.444 3,597 [ ‘ v
2,363 2,342
I m C, Qup ™M C, QHcC Im C, Qup m C, QHC Im C, Qup m C, QHC

Note: (1) Gross Profit = Revenue from Operatigsst of Goods Sold; Cost of Goods Sold = Cost of Material Consumed +i@haver@sries of finished goods, stock in trade & \Wosrogress + Purchase of stackirade + Job Charges;

MarginsA

INR in mn

PAT & PAT Margin

25.0%

669

21.3%

561

B

MarginsA

\'

H C, QHwH C, QHcC

PAT & PAT Margin

25.5%

23.2%

1,263

1,294

Im C, Qup m C, QHC

Gross Margin = Gross PrdiiRevenue from Operations (2) Note for EBITDA = PBT + Finance cost + Deprittérésh Income Dividend IncomeProfit onsale of investmentsProfit on fair valuation of investments carried at FVTPL;

Vedant Fashions Limitedv



Key Retail Performance Overview

INR in mn

Retail Performance Vs Q2 & H1 FY26

(Sale of our Customers 1) across Channels

Q2 FYO26 Vs Q2 FY©d25 H1 FYO0626 Vs H1 FYOd25

7,551

6,634

VH C, QuwH C, QHC Il m C, Qup m C, QHC

VFL recorded SS8& -2.0% in Q2 FY26 over Q2 FY25 VFL recorded SS8&F +8.2% in H1 FY26 over H1 FY25

(2). Sales of our customers coAmprises of saleg of products of our brands (a) made by our EBOs, LFSs gnd online clmsrmiq:(ls)mrgde by us to MBOs (incluging shorshpps) and certain Iatera[ﬂ:omme[ce platforms customers at RSP; ~
O0HO {{{D &ai2NBa F2NJ O2YLINARYy3 6AGK vH C,Hp FYR Im C,thjppSWYgOH uzRE®E adiG2NBa 2Ly 2y 2N 6SF2NB owmali al N HAaHn YR NdzyyAy3

Vedant Fashions Limitedv



Profit and Loss Statement Q2 and H1 FY26

INR in mn

Quarter ended Half Year ended

Particulars Sep 30, 2025 Sep 30, 2024 Sep 30, 2025 Sep 30, 2024 31-Mar-25
(Unaudited) (Unaudited) (Unaudited) (Unaudited) (Audited)

Sr.no Income:

| Revenue from operations 2,632 2,679 5,443 5,078 13,865
Il Other income 199 192 457 407 852
1] Total income (1 +11) 2,831 2,872 5,901 5,485 14,716

v Expenses:
Cost of materials consumed

- Raw materials 294 399 530 681 1,585
- Accessories & packing materials 39 41 77 72 178
Purchases of stock-in-trade 440 502 798 793 2,552
Changes in inventories of finished goods, stock-in-trade and work-in-progress (26) (283) 117 (258) (624)
Employee benefits expense 165 145 321 291 598
Finance costs 150 137 291 276 552
Depreciation and amortisation expense 417 373 815 745 1,531
Other expenses 613 656 1,286 1,152 3,150
Total expenses 2,090 1,970 4,235 3,752 9,521
Vv Profit before tax (lll-1V) 740 902 1,665 1,733 5,195
Vi Tax expense:
- Current tax 186 218 454 398 1,261
- Deferred tax (6) 15 (52) 41 49
VI Profit for the period / year (V-VI) 561 669 1,263 1,294 3,885

Vedant Fashions Limitedo 18



Balance Sheet asat September 30, 2025

INR in mn
As at As at
Particulars September 30, 2025 March 31, 2025
(Unaudited) (Audited)

Assets
Non-current assets
Fixed Assets (Tangible and Intangibles) 2,410 2,329
Right-of-use assets 4,301 4,550
Investments 4,464 3,421
Other non-current assets 1,309 1,102
Total non-current assets 12,484 11,402
Current assets
Inventories 1,865 2,020
Trade receivables 6,434 6,186
Investments including Cash and bank Balance 4,777 7,261
Other current assets 636 597
Total current assets 13,712 16,063
Total assets 26,196 27,466
Equity and Liabilities
Equity
Equity share capital 243 243
Other equity 16,966 17,620
Total equity 17,209 17,863
Non-current liabilities
Lease liabilities 3,139 3,412
Deposits 1,250 1,320
Deferred tax liabilities (net) 214 262
Other Liabilities & Provisions 574 605
Total non-current liabilities 5,178 5,599
Current liabilities
Lease liabilities 1,498 1,417
Trade payables 600 1,023
Other current liabilities 1,711 1,563
Total current liabilities 3,809 4,003
Total equity and liabilities 26,196 27,466

Vedant Fashions Limitedo 19



Cash flow Statement for the period ended September 30, 2025

INR in mn

Half Year Year ended
Period ended March 31, 2025

September 30,
2025

(Unaudited) (Audited)

Particulars

Cash flow from operating activities

Profit before tax 1,665 5,195
Operating profit before working capital changes 2,331 6,456
Movement in working capital (580) (1,315)
Cash generated from operations 1,751 5,142
Net income tax (paid) (637) (1,256)
Net cash generated from operating activities 1,114 3,886
Cash flow from investing activities

Acquisition of property, plant and equipments, capital work in progress & intangible assets (including capital advances) (112) (31)
Proceeds from sale of property, plant and equipments & intangible assets (including advance received) 0 24
Net proceeds from sales / (purchase) of investments 1,636 (408)
Interest received 118 256
Net cash generated from / (used in) investing activities 1,642 (159)
Cash flow from financing activities

Principal and Interest payment of Lease Liabilities (928) (1,729)
Dividend paid (1,944) (2,065)
Interest paid other than interest on lease liabilities © (D)
Proceeds from excercise of shares options 7 23
Net cash used in financing activities (2,864) (3,772)
Net Increase/ (Decrease) in Cash and cash equivalents (108) (45)
Cash and cash equivalents at the beginning of the period 172 217
Cash and cash equivalents at the end of the period 64 172

Vedant Fashions Limitedo 20



Manyavar Wedding Campaign and collection launch

—— THE —— ——= itk

ARANYA ARANYA
Introducing a range inspired by flora, fauna, Roka day, all eyes your way. (D ap
and the timeless rhythm of nature’s geometry. B — \ »

Weddmo Ambassadors

‘Baraat kg

showstopper
(O\(S]\‘f \/\/4‘ %‘6_%@,/\‘ Textured Fabrics | Nature Motifs | Intricate Embroidery Effortless Layers | Statement Colours | Sharp Detailing
<
OOH Campaign T h eArafiya Collectiod L aunch Manyavar Wedding Ambassador

Program

Vedant Fashions Limitedo 21


https://www.instagram.com/manyavar/p/DQMXsAUCOyd/
https://www.instagram.com/manyavar/reel/DOIHwXoCBgN/

DoelCampai igmg every

Mohey Rang DO

In over 250 shades of blue

——

Mohey Rang Do Campaign

WEDDING WEAR

shade of

@ehey
Lehengas

for that
insta-worthy
twirl

#JabAap TaiyaarHum Taiyaar

Wedding Collection Launch

Vedant Fashions Limitedo 22


https://www.instagram.com/p/DP6VXS1km37/?hl=en
https://www.instagram.com/reel/DQMc7N_DLml/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/p/DQWobISEv81/?hl=en

Twamev: Evolving t he nTRraductyLedSoExperiemial Napratiges t i on wi t

ﬂ ~ TWILIGHT

Twamev

WEDDING ASIA, BENGALURU

.o, MW a5

The naTwi | Colebtion L&adha o Art Brew - Store Event at Bangalore Wedding Asian Bangalore

Vedant Fashions Limitedo 23


https://www.instagram.com/p/DPEMUH6DO1i/?igsh=NWM0aDBhNnZkeWNw
https://www.instagram.com/p/DOdnZKIAjLb/?igsh=MW92cXo1NXg4aXJj
https://www.instagram.com/s/aGlnaGxpZ2h0OjE3OTEwMzM5OTQyMDkyNTc3/?story_media_id=3713277335307453744&igsh=bDFoZmpuOTJtMWZ2
https://www.instagram.com/p/DO0vnwUgZDJ/

Celebration and Festive Wear Brandh DI wa S 0O

Didi
Online

Whefyour figls

y S T (‘" »
@ great as your
B \ V) J P
\ garba date. % - » “m...
) SHANZINGIOULILS every time g
\) l'fl/ i LET r(‘ ANPEes oS ol tan &
—

A\ e
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https://www.instagram.com/diwasbymanyavar/reel/DPEN9w3kzGG/
https://www.instagram.com/diwasbymanyavar/reel/DPGx-ykk5KW/
https://www.instagram.com/diwasbymanyavar/reel/DM79WaWzAU0/

Mebaz: Redefining and expanding the Brand from Wedding to Celebrations

oAk MERERER -

1

P

Dussehra Campaign Navratri Campaign Influencer Campaign

Vedant Fashions Limitedo 25


https://www.instagram.com/p/DP8oDk0AdIA/?igsh=MWxrZmxhYXpkOXhz
https://www.instagram.com/reel/DPS5_voky_i/?igsh=MTVwbTByNjJoNHh6MA%3D%3D
https://www.instagram.com/reel/DNiXhM_StR9/?igsh=MnBscTI3NHUzZTRl

Financial Summary
AL

i
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Long Track Record of Strong Growth Trajectory

INR itfmn
[ Revenue & Sales of Customers ] [ Gross Profit ] [ EBITDA ]
Sales of Customer Margins Margins
8,362 14,736 18,614 18,527 18,929 66.8% 66.9% 67.4% 67.2% 67.2% 49.9% 50.1% 50.1% 48.6% 46.6%
13,675 13,865 9,126 9,186 9,315
13,549 6,783 6,643 6,464
10,408 6,958 5,213
5,648 3,771 2,817
FY21 FY22 FY23 FY24 FY25 FY21 FY22 FY23 FY24 FY25 FY21 FY22 FY23 FY24 FY25
[ PBT ] [ PAT ] [ RoCE (Prdax} ]
Margins Margins
32.2% 40.6% 42.5% 40.1% 37.5% 23.5% 30.3% 31.7% 30.3% 28.0%
95.32% a:b o
4,291 pdd’
5,758 4,142 3,885 [ 68.69%
’ >,484 5,195 3,149
4,230
34.07%

1,819 1,329
FY21 FY22 FY23 FY24 FY25 FY21 FY22 FY23 FY24 FY25 Fy21l FY22 FY23 FY24 FY25

Note: (1) Gross Profit = Revenue from Operatiddest of Goods Sold; Cost of Goods Sold = Cost of Material Consumed +i€havergsries of finished goods, staokrade & Workin-progress + Purchase of steicktrade + Job Charges; Gross Marginresg Profi
Revenue from Operations (2pte for EBITDA = PBT + Finance cost + Depreciation - Interest Income - Dividend Income - Profit on sale of investments - Profit on fair valuation of investments carried at FVTPL; (3) ROCE = Numerator = PBT + Finance cost
(Interest income on fixed deposits, debentures, others + Profit on sale of investments + Profit on fair valuation ohiswestied at FVTPL + Dividend income from mutual funds) Denominator = Neg\@ttirent investment + Non current investmer@ther bank balance)
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Awards and Accolades

2024 2021 2019 2015
GLYRAF wSdFAt /KFIYLA2Yy& ! 61 NRE , P W , , abtdAzylrt wSadlAf SN
RAI Category Ga2aid ! RYANBR wéﬂrxtémﬂfwfﬁﬁ§2“Aﬂwxsy'gﬁﬁfyuyj4mAmmmeRaw&mmmmmn
Apparejé Lifestyle catgacyy ab Wil SUAYE Dy R NU R Ay ?Aini.s?rch?l‘lJriﬁeg%ét)lﬁe Clo\tl\fllingu ’ Awards
- 3 & _ Mapicindia _ b y
da%éAU ! RY)\ANJSR Cl éVK}\2y‘ _ANJ. YR 2F (KS Manufacturers Association of India GOEOSttSyOS Ay { dzLldLX &
eSENY asyQa LYyRALY 6SINES&G 9YLI 28SNI . NI YRAY I ! grimbsiBésiness Award for g CdzZ FALEYSyi¢
Images Fashion Award World HRD Congress and Stars Group 6. 8ai aSyya 90GKyAO 2SI NJ . NImages Rewil Teah dward
Times Group
2023 2020 2014
2018
GOYUNBLINSYSdzNJ h¥ ¢KS | SI NE , = \ |
Images Excellence Award e W S ! ;
GLYRAF wSidkAf /KFEYLA2ya | FFNRE al Nl StAy3a s tNRY2GA2ya /| ¥lLBepgalferporate Award

Apparel & Lifestyle category

2022

oDream Employer of the Year
World HRD Congress

G¢KS . Saa 27
E4M Pride of India

dGazali
8SIFNY aSyQa
Images Fashion Award

DKENI GE )

l RYANBR ClLaKA2y daWSYIRAR FallimiSSG Ay 3
LYRALFY &SI NE

"Retail Marketing Campaign of the Year
I ¢FA@FFNI21FNI I A&S¢
ET Now

G9EOSttSy0S Ay
Turnover between INR 300 Crore and
mZnnn | NBNBE

ET Bengal Corporate Award

ET Now

cdza Ay Saa

Images Retail Award s f .
Gt AZYSSNI AY 9UKYyAO w.

ABP News
2017
S A | VY s
t SNKF Y | VLS 2008
, . 9 8. I . . 2010 .
gazald ! RYANBR ClaKAZ2ZyYy . NIFyR 2+l KSikeSI| NY
aSyQa LYRALFY 2SI NE

Images Fashion Award aLO2y A0 aSyQa

Central Icons

9GKYA

2015 2004-
2008
[T YL ARY ABKSEKS \mosd NEeBDr G 2 NJ ™. =\ fooc =
ONBNBE (2 Lbw mnnn ONRBRNEé¢Sau asSyda 9uUuKyAO 2

ET Bengal Corporate Award Central Icons
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Glossary

Term
Crisil Report

210)
RP
FS

MBO

Indian wedding & celebration wear

a8y Qs SiKgppakel 63 NJ

OPBDIT

Sales of Customers

SIS (Shojn-shops)

22y8yQa

S Kagpar€ ¢ S|

Description

Vedant Fashions Limited

¢KS NBLRNU GAGESR a!aaSaaySyid 2F GKS LI NBf AyRdza dmik ¢ 6 Rt K282 asufsisaseni |

by the addendum dated December 2021 prepared by CRISIL

Exclusive brand outlets of a brand or company

Enterprise resource planning system

Apparel worn on special occasions such as weddings;-ktostamily functions like pujdjouse warmingetc.; festivals such as Diwali, Eid, Holi and
Rakshabandharand other events such as Independence Day and Republic Day

Combination of traditional Indian ethnic apparel & western wear

Large format stores

Multi-brand outlets

Apparel including Kurtas, Indeesterns, Sherwanis, jackets & other accessories

Operating profit before depreciation, interest & tax

Apparel made for general market & sold through shops rather than made to order for an individual customer

Retail selling price
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shopin-shops) & certain lateral-eommerce platforms customers at RSP
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Apparel such as lehengas, sarees & stitched suits
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COMPANY :
anyaerPohey

Vedant Fashions Limited

CIN : L51311WB2002PLC094677
Investor Relations Team
investor.relations@manyavar.com
www.vedantfashions.com

INVESTOR RELATIONS ADVISORS :

(®) MUFG

MUFG Intime India Private Limited
A part of MUFG Corporate Markets, a division of
MUFG Pension & Market Services

Mr. Nikunj Jain
nikunj.jain@in.mpms.mufg.com

Ms. Mamta Nehra
mamta.nehra@in.mpms.mufg.com
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