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Disclaimer

This presentationand the accompanyingslides(the & t NB & S y which ha2eYeempfepared by Vedant FashionsLimited (the & / 2 Y LJ- have beer>
preparedsolelyfor information purposesand do not constitute any offer, recommendatioror invitation to purchaseor subscribeor anysecuritiesandshallnot
form the basisor be relied on in connectionwith anycontractor bindingcommitmentwhatsoeverNo offering of securitiesof the Companywill be madeexcept
by meansof a statutory offeringdocumentcontainingdetailedinformation aboutthe Company

This Presentationhas been prepared by the Companybasedon information and data which the Companyconsidersreliable, but the Companymakesno
representationor warranty, expressor implied, whatsoever,and no relianceshallbe placedon, the truth, accuracycompletenessfairnessand reasonableness
of the contentsof this Presentation ThisPresentationmay not be all inclusiveand may not containall of the information that you may considermaterial Any
liability in respectof the contentsof, or anyomissionfrom, this Presentations expresslyexcluded

Certainmattersdiscussedn this Presentationrmay containstatementsregardingthe / 2 Y LJI nfaék€@pportunity and businesgrospectsthat are individually
and collectivelyforward-lookingstatements Suchforward-lookingstatementsare not guaranteef future performanceand are subjectto knownandunknown
risks, uncertaintiesand assumptionghat are difficult to predict Theserisksand uncertaintiesinclude, but are not limited to, the performanceof the Indian
economyand of the economiesof variousinternationalmarkets,the performanceof the industryin Indiaandworld-wide, competition,the O 2 Y LJI affikty@oi
successfullymplementits strategy,the/ 2 Y LJI fyt@éeldavelsof growth andexpansiontechnologicaimplementation,changesandadvancementsghangesn

revenue,incomeor cashflows,the/ 2 Y LJI nfaék&@referencesandits exposureto marketrisks,aswell asotherrisks The/ 2 Y LJI aftaaldesults,levelsof

activity, performanceor achievementsould differ materiallyand adverselyfrom resultsexpressedn or implied by this Presentation The Companyassumesio

obligationto update any forward-looking information containedin this Presentation Any forward-looking statementsand projectionsmade by third parties
includedin this Presentationare not adopted by the Companyand the Companyis not responsiblefor suchthird-party statementsand projections All Maps
usedin the presentationare not to scale All data, information, and mapsare provided"asis" without warranty or any representationof accuracytimelinessor

completeness
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About Vedant Fashions




Introduction to Vedant Fashions

Indian Wedding and Celebration Wear Brands
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Headquartered in Kolkata, incorporated in

2002 by Mr. Ravi Modi, Vedant Fashions

offers Indian wedding & celebration wear
for men, women & kids
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Manyavar brand is category leader in
branded Indian wedding & celebration
wear market with parindia presence*
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Onestop destination with wide product
portfolio for every celebratory occasion;
aspirational yet valuéor-money offering

Delivers aristocratic & seamless customer
experience via aesthetic franchiseaned
EBOs

A/ A,

[ FNBSadG O2YLI ye Ay Ly Qrnichahnél nefurk & EBAs WIBQAsL LFS
wedding & celebration wear by Revenue, & Online (own website & leading lateral e
OPBDIT& PAT*. Commands dominant commerce platforms)

position in conventionally unorganized

market
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LINBEaSyO0S Ay gRetiSob@rit (AMFRZE)-0f1.79 mn sq.

ft. across India (648 EBOs 241 cities &

towns in India) and Overseas (16 EBOs in
USA, UAE, Canada, U.K. and Australia)
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wedding & celebration wear with Mohey

Largest brand by number of stores with
panIndia presence*
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Twamev

Oiwos MelaZ

by Ganyauar

Source: *Crisil Report; As of FY20 (latest available); Note: (1) OPBDIT is Operating profit before depreciation, axt¢®dn&ludes 143 shap-shops (SIS)
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What makes VFL Special
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Aspirational Yet Value for Money

Aspirational Brand with Aristocratic & seamless customer experience
Uniform pricing across online & offline channels in India

No discounts/ enebf-season sales for Manyavar brand

Multi Decade growth Opportunity for the Category from here
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Multi -brand Product Portfolio

0 Onestop destination with wide product portfolio for men, women & kids
catering to all celebratory occasions across price points

o Low level of obsolete & dead stock

0 52 Week Design collection Model

Effective Governance Over Entire Ecosystem

Strong design capabilities with datlaiven/ Al backed decisiamaking and
demand forecasting

Techdriven unique supply chain & inventory mgmt. with Automated
Replenishment System at pin code level

Integrated secondary sales network with full visibility of products sold at our
stores

Having First mover advantage, VFL scaled up and organized highly unorganized
and fragmented category

Source: *Crisil Report; As of FY20 (latest available)
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Curated Marketing Strategy with Multi Channel Presence

o Emotional connect with thembased campaigns
0 Celebrity brand ambassadors

0 Omnichannel network with patindia presence

Industry Leading Economics

World Class Financial Matrix in apparel retail being largest company in India i
YSyQa LYRAIFLY 6SRRAYy3 g OStSoNIGAZ2Y
Asset light & franchiseled EBO distribution model with high cash conversion
ratio

Leads the peer set in terms of financial & operational metrics

Strong Corporate Governance

o0 Experienced management with rich functional expertise
0 Big 4 statutory auditor coupled with eminent Board of Directors
0 Embraces ESG & promotes CSR
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Evolution Over the Years

Brand Manyavar 1st EBOin Surpassed >INR LaunchedMohey Strategic Acquisition Launchediwamevd a Sy Q &isting on Stock Launch of
. X A « . Exclusive Mohey
started operations Bhubaneshwar 1,000mn EBO 022YSyQa of Mebaz premium wear brand) Exchanges Flagship EBO:
\él:ti?redecessor revenue l(;«;.;leel?ratlon Wear KedaareCapital Crossed INR 10,080n
y invested EBO revenue & thnsq. Launch
ft. of EBO presence Celebration wear
Brand Diwas

Crossed INR 5,000n

Official Indian Wear in EBO revenue Official Sponsor of 2 IPL Celebration Wear Launch of
Incorporated Vedant 1st International Partner of 3 IPL teams Partner in Femina ExclusiveA )
Fashions Pvt. Ltd. store in Dubai (UAE) teams 1st Store in USA Miss India 2021 ¢Cgl YSO 9. hQa
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Highlights/ Our Strengths

Key Investment




Key Investment Highlights/ Our Strengths

@ Large & growing Indian wedding & @ Market leader in Indian celebration

o . assetlight brand play along with
: : wear market with diversified brand . _
celebration wear market driven by an . seamless purchase experience; no
portfolio across value spectrum for

increased spending on such wear : . end of season sales/ discounts for
% entire family % %

Manyavarbrand
@ Attractive marketing initiatives of @ Widespread pasndia multichannel @ Technologybased supply chain

creating connections through ‘ presence through EBO network with network with strong processes in ‘

emotions scalable franchisee model j place j
@ @ @ Strong growth trajectory with

Experienced & professional Experienced Board of Directors aided . . :
industry leading margins, return ‘

Unique business model combining

leadership team by professional partners

% ‘ é ‘ metrics & healthy cash generation ;
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Diversified Brand Portfolio Catering to Aspirations of Entire Family

Brands Target Group = Price Spectrum Distribution Product Portfolio Key Attributes
S Men: Kurta, Indewestern, Sherwani, o Category leadem branded Indian wedding & celebration
Y @@‘A PRpy v 1999 Men, Boys Mid - Premium EBOs, MBOs, LFS, - jacket, accessories, Jodhpuri wear market with gpan-India presencé
ch‘ E-commerce Kids:Kurta set, jacket set, Indeestern,
accessories o No end of season sales or discourfts Manyavar brand

o0 Largest brand by number of storewith panindia

\ ° ;Z?ee;‘ga LINE2SyOS T20daAy3d 62YSyQa L
S | » . wear* ) )
m@@ﬂ% 2015 Women Mid - Premium Eo?nonieg;ci 8 2|§$J0p o Benefitfroma | y el gl NDa f S Il&parhdisk A LJ
0 Salwar Suit EB0 footprint
o AR 3\ o Celebrity brand ambassador & campaigns fike&/l 6 ! | L
CFARFFNI T dzY ¢l A@FIFNE YR da
aSyQa 22YSyQa

o Kurta set Saree .
Upscaleconsumer experience

® ~ .
Iwa mev 2019 aSys 22YSyQaPremium E R I he i O Sherwan L"?‘henga 0 Crosssell premium offeringto Manyavar customers
commerce 0 Indo-western Skirt Top . .
Priced betweerManyavar & luxury boutique brands

0 Suit Gown
0 Accessories Accessories
o Unique Sustainable offerings for Gen Z
. Value to Mid MBOs, E o} La_rge blend of product designs\atlue/ mid premium
(b)ﬂb 202 Men Premium commerce 0 Kurta RS
by Wangyavar 0 Aims to cater td-estive and Celebrations wear segmeatt
PAN India level

Men: Kurta, Indewestern, Sherwani,

Jacket, Suit, Accessories o South India focused regional brarelfong presence in AP

2017 Men, Women, Kids W Prer_mum to 9. hQa Women:Lehenga, Saree, Sufturti Cslangana . ; . .
Premium L . 0 Onestop shopfor ethnic celebration need of entire family
Kids:Lehenga, Gown, Frock, Kurta, Suit, | ! .
ACCOsSONas Rich heritagebrand with strong legacy

{2dNDSY / NA&AE WSLERNIT F! & 2F C,un O6fFGSad F@FAfl alpSpapT BHHSY Nd vR WHISYR | @a lgy &l @HNNISRI NS R n LIS BIdZiA By & GOI dAINBRS 68 4 4 2 NILB

Vedant Fashions Limitedo 9



Our Growth Strategy




Our Growth Strategy
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£ oo 3 ’ ¢ 3 ’ £ ¢ 3 ’ ¢ £ 3 ’ s/ g9 3
\ONGY/p) O\, £ ON,. /0 O\, /0 ON, A0V
N Z. N\ . NI/ N Z. W/
ISeas, oo, JLrdniSenl, LoriSons  LSBOnSeds
Retail Expansion within Up-selling and cross Enhancement of brand Significant potential and Disciplined approach
and outside India ° selling initiatives . appeal through targeted .  space for growth of our . towards acquisitions
marketing initiatives emerging brands
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Q3 and 9M FY26 Key

Highlights, Update and
Financial Performance




Company Key Performance Highlights

ADuring 9M FY26, Retail Sales(i.e, Saleof our Customersyrewby +5.4% ascomparedo 9M FY25, while SSSGgrew
by +1.8%;

A The Companycontinuedto reportindustryleadingGrossMargin of 65.7 % in Q3 FY26 and65.9% in 9M FY26, with a
PAT marginof 27.4% in Q3 FY 26,

AThe Company successfullylaunchedfi T _hManyavar Shaadi S h o ,wa06-episode,Karan Johar hosted YouTube
brandedseriesdeliveringstrongviewershipandstrengthenindong-term brandequity throughcelebrity-led storytelling
onweddingplanning,fashion,andpersonakxperiences

A During the quarter,Companyexpandedts TwamevEBO footprint (in Mumbai) by addingoneflagshipstoreof 9 k sq
ft.

ADuring Q3, overall performancewas impacteddue to significantly impactedDecembermmonth on accountof fewer
wedding datesin Decemberand no wedding datesin January,coupledwith muted consumersentiments However,
OctoberandNovembemonthrecordedpositiveoverallandL2L salesgrowth,in lieu of festivity andweddingsduring
the period
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Wide Pan-India Reach and Presence including International Markets
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1.79 mn sq. ft.

9. hQa ! NBIF
(Including 38K area of Intl. Stores in 5
Countries)

664

9. h@BEYOt dzRA Y 3

253

Cities and towns globallyincluding
12 International cities)
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5.5 k sq. ft.

9. hQa ! NBI

yitd® 9. hQav

2.7 k sq. ft.

9. hQa ! NBI
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Key Financial Highlights

Q3 FY26 YoY Analysis

Revenue from Operations

Gross Profitl & Gross Margin

EBITDA2 & EBITDA Margin

MarginsA 67.3% 65.7% MarginsA 47.4% 44.6%
3-89 e
5,113 4,917 3,439 3,230 2,424 2,192
vo C, QHuwo C, QHcC vo C, Quwo C, QHcC vo C, QHnwo C, QHcC
9M FY26 YoY Analysis
Revenue from Operations Gross Profitl & Gross Margin EBITDA2 & EBITDA Margin
MarginsA 67.5% 65.9% MarginsA 47.0% 43.8%
10,190 10,361 6,882 6,828 4,787 4,534
dba C, Qumpa C, QHcC dha C, QHpmpa C, QHcC dha C, Qupmpa C, QHcC

INR in mn

PAT & PAT Margin

30.9%

1,580 1,349

MarginsA 27.4%

vo C, Qumpo C, QHcC

PAT & PAT Margin

28.2%

25.2%

MarginsA

2,612

2,874

dha C, QHm@ppba C, QHcC

Note: (1) Gross Profit = Revenue from Operatigsst of Goods Sold; Cost of Goods Sold = Cost of Material Consumed +i@haver@sries of finished goods, stock in trade & \Wosrogress + Purchase of stackirade + Job Charges;
Gross Margin = Gross PrdiiRevenue from Operations (2) Note for EBITDA = PBT + Finance cost + Deprittérésh Income Dividend IncomeProfit onsale of investmentsProfit on fair valuation of investments carried at FVTPL;
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Key Retail Performance Overview

INR in mn

Retail Performance Vs Q3 & 9M FY26
(Sale of our Customers 1) across Channels

Q3 FYO626 Vs Q3 FY625 9M FYOb626 Vs 9M FYo625
7,088 6,919 | 14,470

13,722

vo C, Quwo C, QHcC dha C, QHmgpa C, QHC

VFL recorded SS8&F -4.5% in Q3 FY26 over Q3 FY25 VFL recorded SS8& +1.8% in 9M FY26 over 9M FY25

(2). Sales of our customers coAmprises of saleg of products of our brands (a) made by our EBOs, LFSs gnd online clmsrmiq:(lg)mrgde by us to MBOs (incluging shorshpps) and certain Iatera[ﬂ:omme[ce platforms customers at RSP; 3
O0HO {{{D &ai2NBa F2NJ O2YLINARy3 6A0GK vo C,Hp YR da C, stpSOgOhdaRSE aiG2NBa 2Ly 2y 2N 6SF2NB omal al N HAnHn FYR NizyyAy3
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Profit and Loss Statement Q3 and 9M FY26

INR in mn

Nine Month ended
Dec 31, 2025 Dec 31, 2024 Dec 31, 2025 Dec 31, 2024 31-Mar-25
(Unaudited) (Unaudited) (Unaudited) (Unaudited) (Audited)

Particulars

Sr.no Income:

| Revenue from operations 4,917 5,113 10,361 10,190 13,865
Il Other income 214 224 672 631 852
1] Total income (1 +11) 5,131 5,337 11,032 10,821 14,716

v Expenses:
Cost of materials consumed

- Raw materials 436 454 967 1,135 1,585
- Accessories & packing materials 52 56 129 128 178
Purchases of stock-in-trade 887 1,027 1,686 1,820 2,552
Changes in inventories of finished goods, stock-in-trade and work-in-progress 99 (104) 216 (362) (624)
Employee benefits expense 183 154 504 445 598
Finance costs 140 139 431 416 552
Depreciation and amortisation expense 442 391 1,257 1,136 1,531
Other expenses 1,079 1,104 2,365 2,256 3,150
Total expenses 3,319 3,222 7,554 6,974 9,521
\Y, Profit before tax (lll-IV) 1,813 2,115 3,478 3,848 5,195
VI Tax expense:
- Current tax 478 530 933 928 1,261
- Deferred tax (14) 5 (67) 46 49
Vil Profit for the period / year (V-VI) 1,349 1,580 2,612 2,874 3,885
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Strengthened Wedding Authority ViaOwned IPAR T h e Ma@lyaaadir Showo 6

The Most Bizzave
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https://www.youtube.com/watch?v=wPu5GeWYbLc

NThe Ma$lyaadadi fe&tlrinogWwlohan sisters (Shakti, Neeti, and Mukti Mohan)

Vedant Fashions Limitedo 21


https://www.youtube.com/watch?v=Uplh2UaeOxU&list=PL0M0251M1CAlp638F59bySpWqmCwrrB9K&index=6

NThe MaSlyaaai fe&lriogivasmin, Neha, Aadar & Alekha

Vedant Fashions Limitedo 22


https://www.youtube.com/watch?v=q5Rzu2v7qh0&list=PL0M0251M1CAlp638F59bySpWqmCwrrB9K&index=5

NThe MaSlyaaai fe&lrioglomal Pandey, Anisha & Kajol
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https://www.youtube.com/watch?v=CuoIj9Sp7UE&list=PL0M0251M1CAlp638F59bySpWqmCwrrB9K&index=3

Promoted New Wedding Collections With Celebrity Stylistlnfluencer Partnerships

celebrity stylist

Influencer Activity Celebrity Stylist New Wedding Collection Manyavar Wedding
Association Launch Ambassador Program

Vedant Fashions Limitedo 24


https://www.instagram.com/reel/DP58b7FkXUR/
https://www.instagram.com/reel/DR4Ki4tkpN9/
https://www.instagram.com/reel/DR1FaV5EbbL/
https://www.instagram.com/reel/DRZqx7gktlm/

Mohey ARang DoelCalmpai igmg@ every

Mohey Rang DO

In over 250 shades of blue

—

Mohey Rang Do Campaign

Oohey

WEDDING WEAR

(Oohey

WEDDING WEAR

Product focus Campaign

shade

@ehey
Lehengas

for that
insta-worthy
twirl

#JabAap TaiyaarHum laiyaar

of

Wedding Collection Launch

Vedant Fashions Limitedo 25


https://www.instagram.com/p/DP6VXS1km37/?hl=en
https://www.instagram.com/reel/DQMc7N_DLml/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/p/DQWobISEv81/?hl=en
https://www.instagram.com/reel/DSZ78y5kkOi/

Twamev: Evolving the nTRraductyLedYSoExperiemial Nasratiges t i 0 n

Everafter Collection Launch The drop Collection Launch Influencer Activation
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https://www.instagram.com/p/DRuJFCnlbrX/
https://www.instagram.com/p/DQRHsOtiAhj/
https://www.instagram.com/p/DPl4Vu6CV8L/

Celebration and Festive Wear Brandh DI wa S 0O

Diwali Campaign

Bhai Dooj Campaign

Influencer X Diwas X Marketplace
(Myntra)

€ kurta for men e

= Filters = ™ Sort v Rating 4+ @ Offers

Art Silk

Diwas by
Manyavar Buta
Embroidered M...

©27 MINS
¥999

Cotton

Fabindia Printed
Men's Kurta

(Rust) Design Men's K...
© 24 MINS © 27 MINS
¥1,499 6% OFF
1,406 MRP #1499
? a
=
£ ATy e

Ad

Cotton Cotton Cotton
Manyavar Fabindia Self
Melange Effect Striped Men's
Men's Kurta Set ... Kurta (Red)

© 24 MINS ©24 MINS
6% OFF 6% OFF
¥2,811 MRP 22,999 %1,406 MRP 400

Cotton

Fabindia Cotton
Dobby Self

Blinkit

Diwali Campaign i
Spotlight Ad

Vedant Fashions Limitedo 27


https://www.instagram.com/reel/DP817OMk0VX/
https://www.instagram.com/reel/DPwaNtACAN3/

Mebaz: Redefining and expanding the Brand from Wedding to Celebrations & All Occasion wear

OOH Campaign Influencer & stylist
content
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